Historic Shopping Percentages for the FirstEnergy Ohio Utilities

Year Month Residential Commercial Industrial
2006 1 14.78% 23.63% 19.39%
2006 2 14.71% 23.45% 17.12%
2006 3 14.59% 22.96% 15.47%
2006 4 14.50% 22.76% 15.55%
2006 5 14.45% 22.66% 15.48%
2006 6 14.22% 22.49% 15.46%
2006 7 14.11% 22.32% 15.61%
2006 8 14.45% 22.37% 15.26%
2006 9 14.45% 22.21% 15.32%
2006 10 14.30% 22.40% 15.29%
2006 11 n/a n/a n/a
2006 12 13.20% 21.20% 14.88%
2007 1 13.15% 20.58% 14.72%
2007 2 13.30% 20.27% 14.83%
2007 3 13.24% 20.12% 14.84%
2007 4 13.16% 20.09% 15.02%
2007 5 13.22% 19.96% 15.13%
2007 6 13.22% 19.86% 14.70%
2007 7 13.05% 20.08% 14.73%
2007 8 12.96% 20.12% 14.83%
2007 9 13.30% 20.16% 14.78%
2007 10 13.31% 20.07% 14.74%
2007 11 13.22% 19.98% 14.80%
2007 12 13.11% 19.87% 14.95%
2008 1 12.99% 19.72% 15.05%
2008 2 12.96% 19.78% 15.26%
2008 3 13.17% 19.73% 15.55%
2008 4 13.10% 19.55% 15.49%
2008 5 13.03% 19.42% 15.46%
2008 6 13.00% 19.35% 15.43%
2008 7 12.86% 19.21% 15.41%
2008 8 12.96% 19.11% 15.33%
2008 9 13.33% 19.09% 15.35%
NOTES

1. Percentage is for all FirstEnergy Ohio Utilities
2. Percent reflects number of customers shopping - not load
3. Percent reflects end of month customer shopping against total number of

customer at the end of that month
4. Shopping statistics are based on customers taking service under rate

structures in effect for the giving month
5. Data unavailable at this time for November 2006.



